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Anaik and Collaborations Between Beauty Boxes

and Lifestyle Brands

Anaik,a B-Corp-certified gift creator,faciltates pa
the challenges of a rapidly evolving market.

naik, a company specializing in the design a.nd

manufacturing of gifts, accessories, and promotio-

nal sets, plays a key role in the beauty box ecosys-
tem. By orchestrating collaborations with branfls such as
Glowria, Prescription Lab, and Biotyfull Box, Anaik supports
its clients in developing high value-added products, thereby
setting new benchmarks within the sector.

rtnerships between beauty boxes and lifestyle brands, addressing

The Collaboration as a Strategic Lever

In an increasingly competitive beauty box market, partn.er-
ing with established brands has become a key differentiat-
ing factor. The objective for box players is t0 enhance Fhe
perceived value of their sets, create a memorable unboxing
experience, and drive social media engagement. Bs-i team-
ing up with well-known brands, Anaik enables its clients to
access exclusive creations while optimizing costs.
Valentine Dupire, Partnership Project Leader at Anaik,

emphasizes: “We drive the concept of collaboration, we
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YOUR INDUSTRIAL ANALYSIS AND FORMULATION LABORATORY, AND
YOUR TOXICOLOGICAL, ECOTOXICOLOGICAL, AND REGULATORY

EXPERTISE AGENCY

build a shared story between one of our clients and a brand,

EXP ERTOX and then we secure every stage, from creation to the finished
G ) -

“1  product.” Thisapproach not only ensures that developments

Forensic expertise
Preparation of regulatory dossiers
GMP audits and training

Toxicological E‘:if.pertiseAgenty |
Toxicological and environmental risk assessment % remain aligned with the partner brands’ DNA, but also guar-
Safety certificate | = ¥ . 3 . P
Regm!mw and toxicological monitoring, consulting [ ¥ [ - antees compliance with legal and production requirements.
Support for claims, allegations, effectiveness || | ! g
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A Multidimensional Expertise
- Anaik also positions itself as a facilitator, leveraging both its
EXPE;&TOX portfolio of partner brands and its cross-functional exper-
Industrial Analysls Laboratary tise. The company manages end-to-end projects, from cré-
"*. o ative Ideslp,n through to delivery, ensuring that every Step
- B Hi‘,-’_} iiifj?;.i%?“z““" e R remaing COl?l"‘sibj[Cﬂ[ with both client expectations and b.r:md
; \V | ﬁ?gﬁngzcomgggﬁcm R g‘:uulehm‘ks. This approach is reflected in distinctive designs,
e s such as signature leopard patterns for Bérénice or emblem-
| s ffeepd e | Wit ave 0 yemrs of avpericace, Aualk demonsa]
. ‘ your ET"X'A I{ r SO years of experience, Anaik demonstrates &
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g strong commitment to eco-design and the integration of

CSR principles. Founded in 1973 in Roubaix (France), the

company now operates six offices worldwide and employs

B nttps://wwwlinkedin.com/company/187183 Eji;‘;il[“‘"l ‘109 people, t'ur[liler strengthening its capacity 1@
any 96 5 A ¢ and address evolving industry challenges. @
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Would you like to know more?

< expertoxcom@gmail.com
~
& www.expertox eu
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